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1. CREATING A JOURNEY
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‘Competing in today's globalised market environment necessitates the existence of moden transport

systems and the utiization of state of the art logistics and ...




	What was checked?
	Action required

	Search: The meta titles and descriptions do not appear to have been optimised for Google.
	Optimise page titles and descriptions.

	Business page: Present.
	Suggest completing opening times, adding logo and other branded content.

	Https present: None.
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	https:// Website should have an SSL certificate (this will make a green padlock appear).


2. BRAND COMPLIANCE

	What was checked?
	Action required

	Logo: Correct logo is used. 
	Please refer to the brand guidelines for guidance regarding the design surrounding it in top banner.

	Photography: Homepage = too stock, transport / logistics-based. The smiling and welcoming chairman photograph is good. 
	The website would benefit from having more positive images that include people. Please refer to the brand guidelines for guidance. 

	Tone of voice: Matter of fact, quite long and wordy - not easy to connect with.
	Please refer to the brand guidelines and look to make the copy more upbeat and engaging.

	Colour: Orange, mustard yellow and black have been used.
	Please use the correct colours as highlighted in the brand guidelines.

	Font: Incorrect web font has been used. 
	Please refer to the brand guidelines for guidance.

	Link back to CILT International: Link is available in the left side navigation column and within the bottom banner of homepage.
	Also consider adding a country selector iframe at the top of the page to link back to http://ciltinternational.org/ Then maybe remove the footer link - Refer to Brand guidelines.


3. USER INTERFACE DESIGN

	What was checked?
	Action required

	Homepage proposition: Currently: “Competing in today’s globalised market environment necessitates the existence of modern transport systems and the utilisation of state of the art logistics and supply chain management techniques. In this context, the…”
	Change text. As per the imagery, the key proposition for the website is too transport / logistics-based and could sound more like a logistics company than an organisation that helps people progress in their careers.

	Design: The design is quite dynamic, clean and simple.
	Would benefit from being more ‘on brand’ as per the points above and with updated photography.

	Typography: Not consistently on brand, for example, the wrong font is used underneath the chairman photograph. 
	Please refer to the brand guidelines for guidance.

	Favicon: An incorrect favicon has been used.
	Please use the graphic icon as per http://ciltinternational.org/

	Feedback: Button feedback was OK.
	The website would benefit from better feedback on mouse-overs and clicks so users are aware there is an action to take.

	Text within images: This is poor practice for accessibility reasons for people using screen readers but also for Google and SEO purposes.
	Please remove text from images and have as html / text  ie. text is within the chairman’s photograph.

	Accessibility: Text is primarily placed on separate banners that are rollovers = clear and communicative.
	Change the text on chairman’s photograph. Refer to brand guidelines.

	Responsive: This website is responsive to mobile devices however…
	The navigation provides a poor user experience and should be made more mobile-friendly. Text is too small.

	
	


4. CONTENT AND INFORMATION ARCHITECTURE 

	What was checked?
	Action required

	Country selector iframe: Missing.
	Please add to the top of the website. See http://ciltinternational.org/ and refer to the brand guidelines.

	Navigation: Two levels of main navigation have been used. The way content has been grouped is somewhat confusing and doesn’t provide a smooth or clear user-centered experience. 
	Suggest navigation is condensed and rationalised under fewer labels.

	Find membership details: There was a dedicated area for membership. The benefits listed so far are encouraging.
	See http://ciltinternational.org/ for guidance and refer to the brand guidelines.

	Broken links: There are broken links across the website, or dead-end links. 
	Suggest using a free link checker. Like this http://www.brokenlinkcheck.com/ or similar to fix.

	WiLAT and YP check: There is no mention, clear content or links for WiLAT or YPs.
	Add / create new content for this area ASAP. See http://ciltinternational.org/ for guidance and refer to the brand guidelines.

	Quality of content: This varies across the website.
	There are broken down, easy to read pages with dynamic people friendly imagery (Education and Training) and lengthy confusing text content like the homepage – feels a little uninspiring for a homepage. See http://ciltinternational.org/ for guidance and refer to the brand guidelines.

	Contact details: Easily accessible in two places on homepage.
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	News: There is a news section but there doesn’t appear to be any current stories.
	Please hide / remove this section if there isn’t any capacity to create content. Or add stories asap.


5. SOCIAL MEDIA 

	What was checked?
	Action required

	Social media links: No links out to social media accounts on the current website.
	Consider whether adding is applicable. Only add if the channels are well maintained and have good level of interaction.

	LinkedIn account: Unable to locate from website.

Link found: https://www.linkedin.com/company/cilt-egypt
Followers: 89

Last updated: 13th September 2018
	Engagement with posts and content appears to be low with few likes or shares. Consider how well the platform is working, could the content be improved or should it be retired?  Please refer to the brand guidelines for guidance.

	Facebook account: Unable to locate from website. Link found: https://www.facebook.com/CILTegypt/

Like: 1,483 people like this page.
Last updated: 12th September 2018
	Use correct logo. Please refer to the brand guidelines for guidance and https://www.facebook.com/ciltinternational/

The content varies in quality but is positive, ongoing and is receiving good activity, but needs to stay on brand.

	Twitter account: Unable to locate from website or search.
	Consider capacity and whether an account should be created. Please refer to brand guidelines for guidance.

	
	


