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What is CILTHK

The Chartered Institute of Logistics and Transport in Hong Kong (CILTHK) is the professional body for those
engaged in various sectors of transport and logistics, including air, sea and land, for both passengers and freight
transportation. The Chartered Institute of Transport (CIT) was formed in the United Kingdom in 1919 as the Institute
of Transport and became a Chartered Institute in 1926. The Institute first set up the Hong Kong Branch in 1968 and
it was upgraded to the HK Section in 1972. On 1 October 1991, the HK Section was upgraded to National Council
status and renamed as the Chartered Institute of Transport in Hong Kong (CITHK). This change gave CITHK the
authority to handle all institute matters independently.

The membership of CILTHK is now around 1,900 and broadly ranges from experienced senior managers to junior
staff in the industries of shipping, logistics, airline, railway, road, public transport, government, educational institutes
and consultancy.

In line with the change of the International Institute and in recognition of the fact that the fields of transport and
logistics are complementary and highly interdependent and have a big overlap of activities and competence, the
Institute was renamed as the Chartered Institute of Logistics and Transport in Hong Kong (CILTHK) in July 2001.

Having such a large international and growing family of now 31 countries, a new universal visual identity for CILT
has been created. The new logo will present a clear image for the Institute to be recognised globally as the first
choice professional body for the supply chain, logistics and transport industry. The official launching of the new logo
at CILTHK will be in May 2014.

and Transport

\ — rone kone R FE

4 n\
%\Iomen In Logistics

J

CILTHE o





COUNTRY: CILT HONG KONG
URL: http://www.cilt.org.hk/home.html
DATE AUDITED: 17 October 2018
[image: image5.png]Pink




1. CREATING A JOURNEY
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What is Chartered Membership? Exemption

4.6.1 What is Chartered Fellowship? BBA in Supply Chain Management
25 ... proportion of its ... (Honours) [Provisional Full ...
Membership Structure CILTHK Office

Membership Structure. Individual CILTHK Office. Address. 7/F., Yue
Membership. 1.1 Membership ... Hing Building 103 Hennessy ...
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	What was checked?
	Action required

	Search: The homepage meta titles and descriptions are the only pages that appear to have been optimised for Google.
	Optimise other page titles and descriptions.

	Business page: Present.
	Suggest completing opening times and adding the logo and some other branded content.

	Https present: None.
	https:// Website should have an SSL certificate (this will make a green padlock appear).


.

2. BRAND COMPLIANCE

	What was checked?
	Action required

	Logo: Correct logo is used.
	Consider adding a little more clear space below the logo near the contact tab and refer to the brand guidelines for guidance.

	Photography: There is very little photography used on the website other than promotional banners.
	It would be nice to bring in some photography of people. Please refer to the brand guidelines for guidance.

	Tone of voice: The style of language used is very matter of fact and is correct.
	Would benefit from having a little more personality and a more personable tone. Please refer to the brand guidelines for guidance.


	Colour:  In the main the correct brand colours have been used but there are some instances where the exact colour break down is not correct.
	Change to correct colours in the banner across the top of the website. The peach colour that forms the main body of text is incorrect, suggest making this white or the pale grey used on the international website.

	Font: Incorrect web font has been used. 
	Please refer to the brand guidelines for guidance.

	Link back to CILT international: Link is available in the branch selector, and the national councils page.
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3. USER INTERFACE DESIGN

	What was checked?
	Action required

	Homepage proposition: The information is factually correct and helps users understand what the website is about.
	Would benefit from feeling a little more aspirational and shorter.



	Design: The design feels quite segmented with the events carousel and different navigation styles feeling somewhat divorced from the branded content at the top of the website.
	Consider revising elements of the design. Please refer to the brand guidelines.

	Typography: The typography feels quite flat currently.
	Suggest getting more hierarchy into the pages with the use of subheadings (h2s) to break up the content more and chunk similar paragraphs. Some conflicting styles have been used on other pages, the site would benefit from using 4/5 set styles for h1s, h2s, paragraphs etc.

	Favicon: An incorrect favicon has been used.
	Please use the graphic icon as per http://ciltinternational.org/

	Feedback: Button feedback was OK.
	The website would benefit from better feedback on mouse-overs and clicks so users are aware there is an action to take as the underline in the navigation is quite subtle.

	Text within images: This is poor practice for accessibility reasons for people using screen readers but also for Google and SEO purposes.
	Please remove text from images and have as html / text. Particularly the carousel on the homepage.

	Accessibility: Text is not legible over the images due to poor contrast.
	Change contrast or images, particularly in the image carousel.

	Responsive: This website is currently not responsive and doesn’t respond to mobile devices.
	Suggest this is rectified with new, responsive CSS, as Google will mark down the site for this, and it doesn’t create a great user experiences.


4. CONTENT AND INFORMATION ARCHITECTURE 

	What was checked?
	Action required

	Country selector iframe: Present and working fine.
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	Navigation: The navigation would benefit from being rationalised.
	Items like the sitemap and more hygiene-based content could be placed in a footer area to allow users to focus on key content. Also the use of tabs on pages like CPC don’t provide a brilliant experience for users as they’re not overly visible and are at odds with how other areas of the website work.

	Find membership details: There was a dedicated area for membership.
	Suggest data held within charts and styling could be improved and benefits could be more inspiring. 

	Broken links: There are a number of broken links across the website, or dead-end links such as the downloads section.
	Suggest using a free link checker. Like this http://www.brokenlinkcheck.com/ or similar.

	WiLAT and YP check: Not present.
	Please add in these pages, you can refer to http://ciltinternational.org/ for content ideas if required.

	Quality of content: This varies across the website.
	There are some pages that are short and easy to read. However, some pages are too long and there are unwieldy pieces of content like the news / positioning papers and newsletter, which would benefit from filtering or search facilities, as they currently feel a little uninspiring. 

	Contact details: Accessible.
	Could be clearer, gets a little lost near the logo.

	News: There is a news section but there don’t appear to be any current stories.
	Please hide / remove this section if there isn’t any capacity to create content. Or add stories asap.


5. SOCIAL MEDIA 

	What was checked?
	Action required

	Social media links: No links out to social media accounts on the current website.
	Consider whether adding is applicable. Only add if the channels are well maintained and have good level of interaction.

	LinkedIn account: Unable to locate from website or search.
	Consider capacity and whether an account should be created. Please refer to the brand guidelines for guidance.

	Facebook account: Unable to locate from website. Link found: https://www.facebook.com/cilthk/
Likes: 112 people like this page.
Last updated: 27 June
	Engagement with posts and content appears to be low with few likes or shares. Consider how well the platform is working, could the content be improved or should it be retired?

	Twitter account: Unable to locate from website or search.
	Consider capacity and whether an account should be created. Please refer to the brand guidelines for guidance.

	
	


