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1. CREATING A JOURNEY
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Welcome to CILT NZ, career partner for transport and logistics professionals bringing the power and
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	What was checked?
	Action required

	Search: The meta titles and descriptions appear to have been optimised for Google.
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	Business page: There is a Google Business page available for this location.
	Suggest completing opening times and adding the logo and some other branded content.

	Https present: Yes.
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	https:// Website should have an SSL certificate (this will make a green padlock appear).


2. BRAND COMPLIANCE

	What was checked?
	Action required

	Logo: Correct logo is used. 
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	Photography: There appears to be a distinct lack of  photography and the main photograph used of the globe is not communicating enough of what CILT is about. 
	The website would benefit from having more positive inclusive  images that include people. Please refer to the brand guidelines for guidance.

	Tone of voice: The key message “Big thinkers, world shrinkers” used on the home page  is not indicative of CILT. The style of language is factual but not very engaging or inclusive, and is confusing in places, using long sentences in the ‘About Us’ section. The use of ‘The Chartered Institute of Logistics and Transport’ is repeated a lot rather than abbreviating to CILT or using ‘we or ‘our’.
	Replace the key message on the homepage to ‘Stronger Together’. 

Please refer to the brand guidelines and the main, international website: http://ciltinternational.org/ for guidance.

	Colour: The correct brand colours have been used.
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	Font: The correct web font has not been used throughout. This is in the footer:
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	Please refer to the brand guidelines for guidance and check the whole site.

	Link back to CILT International: There is a link within the ‘News’ section, but not within a ‘Contact Us’ section.
	Please consider placing this link in a more accessible user friendly place.


3. USER INTERFACE DESIGN

	What was checked?
	Action required

	Homepage proposition: Currently: “Big thinkers, world shrinkers“ this is not an on brand key message.

There are also many fast revolving positive, authentic endorsements from business partners and people who have benefited from CILT, but its hard to absorb the information and feels too busy.
	Change the key message and refer to brand guidelines.  

The revolving endorsements move too quickly so it isn’t easy to read at your own pace but does get across that the organisation helps people progress in their careers. This would benefit from being more on brand also. Please refer to brand guidelines.

	Design: The design is quite dark and doesn’t feel fresh and dynamic. 
	Would benefit from being more ‘on brand’ as per the points above and with updated photography.

	Typography: If the correct font has been used throughout, the typography is OK but needs to be broken up to engage the audience. It is not consistent in layout within the ‘About Us’ section. The 3rd paragraph doesn’t run to the far edge as if there is a photograph missing on the right side.
	Would benefit from more subheadings and shorter sentences.

	Favicon: A correct favicon has been used.
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	Feedback: Button feedback was OK.
	The website would benefit from bolder feedback on mouse-overs and clicks so users are aware there is an action to take.

	Text within images: This is poor practice for accessibility reasons for people using screen readers but also for Google and SEO purposes.
	Please remove text from images and have as html / text.

	Accessibility: The small text is not legible over the image due to poor contrast.
	The photography needs to change and consider using a larger font weight that works over the new on brand image.

	Responsive: This website is responsive to mobile devices. 
	It reads better than the website for not having a fast revolving carousel of photographs, and the navigation provides a good experience. Suggest using on brand photography.

	
	


4. CONTENT AND INFORMATION ARCHITECTURE 

	What was checked?
	Action required

	Country selector iframe: Present.
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	Navigation: Two levels of main navigation have been used. Arguably the main priority content for users should feature in the top banner only and an access area for the rest of the content within the footer to provide a clearer user-centered experience. 

The drop down menu copy underneath ‘About Us’ is set too far to the left, cutting off copy.
	Suggest navigation is condensed and rationalised under fewer labels so the link back to CILT International is easier to locate and Membership is also more prominent.

Fix the drop down menu bar under ‘About Us’ asap.

	Find membership details: There was an area for Membership within the ‘CILT’ navigation tab, but not a prominent dedicated area that was fully informative. 
	Add / create new content for this area asap. Consider making it more prominent, easy to access, as a navigation tab in itself. Please refer to the brand guidelines and the main, international website: http://ciltinternational.org/ for guidance.

	Broken links: There are a number of broken links across the website, or dead-end links. 
	Suggest using a free link checker. Like this http://www.brokenlinkcheck.com/ or similar.

	WiLAT and YP check: Young Professionals was mentioned under Membership and News. WiLAT wasn’t present at all.
	Add / create new content for WiLAT ASAP and ensure Young Professionals has the focus it needs.

Please refer to the brand guidelines and the main, international website: http://ciltinternational.org/ for guidance.

	Quality of content: This varies across the website. 
	Suggest pages without content (ie. Employment Vancancies) are hidden or new content added asap.

	Contact details: Yes, underneath ‘CILT’ in the top banner.
	This would benefit from being more on brand, and having a link to CILT International.

Please refer to the brand guidelines and the main, international website: http://ciltinternational.org/ for guidance.

	News: There is a news section with current stories.
	Please refer to the brand guidelines and the main, international website: http://ciltinternational.org/ for guidance.


5. SOCIAL MEDIA 

	What was checked?
	Action required

	Social media links: There are icons created for links out, within the footer, they all work except LinkedIn. 

They are not on brand as per CILT International.

Is a YouTube link necessary?
	Please refer to the brand guidelines for guidance.



	LinkedIn account: Unable to locate from website, the link created doesn’t work.

Link Found: https://nz.linkedin.com/in/cilt-nz-a7153a107
This doesn’t look like an active business page
	Consider capacity and whether the account should be improved. Please refer to the brand guidelines for guidance. Add correct link from website if you choose to update the page, otherwise remove.


	Facebook account: There is a link from website. 

Like: 102 people like this page.
Last updated: July 2018
	Use correct avatar and update the banner image. Please refer to the brand guidelines for guidance.

Consider capacity and whether an account should be retired given the period of inactivity. Assess whether this is due to capacity or training issues.

Content that was posted had very few likes, some content had no likes at all.

	Twitter account: There is a link from website. 

Followers: 150 people 
Last updated: July 2018
	Consider capacity and whether an account should be retired given the period of inactivity and engagement from audience. Assess whether this is due to content quality, capacity or training issues.

	
	


