[image: image1.png](38 ]

The Chartered

@ @ ® institute of Logistics

and Transport

The Africa Forum - 2015

CILT AFRICA FORUM ANNOUNCEMENT

BRIEFS 2015 CILT AFRICA FORUM (4th - 6th
March, 2015

CILT INTERNATIONAL INVITATION

DN ECATE RECTETRATION FORM

»

Goorge M. M. Makuke
CHAIRMAN

Events

Wormen in Logistics and Transport (WILAT) Read
More

Invitation of the CILT International Convention
2014-Malaysia... Read More

CILT Tanzania Briefs by CILT Tanzania Secretary

The Chartered Insiitute of Logistics and Transport (CILT) is an
international body of logistics and transport professionals estabiished
in the United Kingdom in 1919 and received the royal Charter in 1926.
It was registered In Tanzania under the Societies Act, Cap 337 on 3rd
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ransport industry i the country,
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investigation and research into the development of logistics and
ransport and to provide professional advise 1o the inustry,
government and the community Read More
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1. CREATING A JOURNEY
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CHAIRMAN, The Chartered Institute of Logistics and Transport (CILT) is an intemational body of ...

‘Speech by CILT Tanzania Chairman Mr George Makuke.

CILT Tanzania
CILT Tanzania - CILT International -
Background; Executive ...

Member
There are four categories of
‘membership: Afiiate / Student ...

International Diplomain ...
An Interational Diploma in Logistics
and Transport, a

International Advance Diploma ...
An Interational Advanced Diploma in
Logistics and ...

Contact Us
Contact Us. Contact. Address: P.O
Box 78655 Dar es salaam ...

Background
Who are we? The Chartered Institute
of Logistics and ...




	What was checked?
	Action required

	Search: The homepage meta titles and descriptions      

are the only pages that appear to have been

optimised for Google.
	Optimise other page titles and descriptions.

	Business page: There isn’t a Google Business page. available for this location.
	Create Google Business page to help boost SEO and to allow users to easily locate and find you.

	Https present: Present but doesn’t look secure
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	https:// Website should have an SSL certificate (this will make a green padlock appear).


2. BRAND COMPLIANCE

	What was checked?
	Action required

	Logo: Correct logo is used. But isn’t consistent  or 

positioned correctly at a good resolution on many of 

The quick link PDF documents. The wrong logo 

Appears on some of the linked documents.

	Refer to the brand guidelines for guidance to ensure the logo is correctly used throughout the site. 

	Photography: A mix of stock, authentic & relevant.

They would benefit from better quality modern images. The info graphics Info graphics that appear on some of them are 

Illegible and need removing. The images change at a 

good pace. There are no photographs in the Gallery 

section and no people in the photographs - too 

logistic / transport based.
	The website would benefit from having more positive images that include people. Please refer to the brand guidelines for guidance. Gain better quality imagery. Some images (and overlayed type) are stretched which looks odd. Add photographs to the Gallery section which doesn’t seem responsive. The only person shown is the Chairman who doesn’t look very welcoming.


	Tone of voice: Very matter of fact and informative. 

‘‘The Chartered Institute of Transport and Logistics’ 

has been used repeatedly.
	Would benefit from having more warmth, personality and an inclusive tone. Please refer to the brand guidelines.

	Colour: Brand colours have not been consistently used correctly for copy or graphics throughout:
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	Remove the flash graphics from the homepage. These documents are no longer “NEW” either.  Please refer to the brand guidelines.

	Font: Incorrect web font has been used. 
	Please refer to the brand guidelines for guidance.

	Link back to CILT International: There is a link available within the ‘About Us’ section but it isn’t active. Says “coming soon”.
	Please activate the link to the main, international website: http://ciltinternational.org/. Also ensure there is current information within the ‘About Us’ section.


3. USER INTERFACE DESIGN

	What was checked?
	Action required

	Homepage proposition: Currently: “is an 

international body of logistics and transport 

professionals established in the United Kingdom 

in1919… to raise the standard of performance of 

the logistics..”
	Change text. As per the imagery, the key proposition for the website is too transport / logistics-based and could sound more like a logistics company than an organisation that helps people progress in their careers.

	Design: The homepage doesn’t feel / look designed or finished, and has links “coming soon”…
	Would benefit from being more ‘on brand’ as per the points above and with updated photography and defined areas of interest to draw you in on the homepage.

	Typography: This is not correct throughout. It is flat and not considered/designed and thus makes for a poor reader experience.
	Please refer to brand guidelines for guidance.

	Favicon: Not present.
	Please use the graphic icon as per http://ciltinternational.org/

	Feedback: A feedback button is not present.
	Please add a feedback action button within the ‘Contact Us’ section. The website would also benefit from better feedback on mouse-overs and clicks so users are aware there is an action to take.

	Text within images: This is poor practice for accessibility reasons for people using screen readers but also for Google and SEO purposes.
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	Please remove text and graphics from images and have as html / text. Increase the quality of the images or replace entirely with more ‘on brand’ photography.

	Accessibility: Some text, graphics or image sizes are pixilated due to poor imagery sizing.
	Change images.

	Responsive: This website is currently not responsive  and doesn’t respond to mobile devices. 
	Suggest this is rectified with new, responsive CSS, as Google will mark down the site for this, and it doesn’t create a great user experience.

	
	


4. CONTENT AND INFORMATION ARCHITECTURE 

	What was checked?
	Action required

	Country selector iframe: Missing.
	Please add to the top of the website. See http://ciltinternational.org/ and refer to the brand guidelines.

	Navigation: Two levels of main navigation have been used. Arguably the priority content for users is smaller and less noticeable in the gold band. The way content has been grouped is somewhat confusing and doesn’t provide a smooth or clear user-centered experience. 
	Suggest navigation is condensed and rationalised under fewer labels.

	Find membership details: There is a dedicated area for membership.
	Refer to the brand guidelines.

	Broken links: There are broken links across the website, or dead-end links – the Gallery section has no response.
	Suggest using a free link checker. Like this http://www.brokenlinkcheck.com/ or similar.

	WiLAT and YP check: WiLAT is present under ‘Events’ as a quick link only. YP not present at all.
	Add / create new content for both these within the Membership area asap. WiLAT page needs to refer to the brand guidelines. Please refer to https://ciltinternational.org/ for content ideas.

	Quality of content: This varies across the website with a large number of blank pages such as ‘About Us’. There is old 2015 content on the home page being advertised as ‘NEW’ that needs archiving and the inappropriate off brand red and yellow ‘NEW’ flashes need removing.
	Suggest pages without content are hidden or new content is created asap. ALL documents need to follow brand guidelines. Old content needs archiving and removing from the homepage and not advertised as “NEW”. Please refer to https://ciltinternational.org/ for content ideas.

	Contact details: Easily accessible.
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	News: There is a news section with one story 

dated January 2014 in it. The document does not

follow  brand guidelines.
	Please hide / remove this section if there isn’t any capacity to create content. Or add stories asap.


5. SOCIAL MEDIA 

	What was checked?
	Action required

	Social media links: Links currently go to the main social media websites ie Facebook.com not a dedicated country website.
	Please refer to the brand guidelines for guidance.

	LinkedIn account: Unable to locate from website

Link found: No
	Consider capacity and whether an account should be created. Please refer to the brand guidelines for guidance.

	Facebook account: Unable to locate from website. 

Link found: 

https://www.facebook.com/pages/The...of...CILT-Tanzania
Like: Inactive
Last updated: Inactive
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	Use correct avatar and update the banner. Please refer to the brand guidelines for guidance.

Consider capacity and whether an account should be retired given the period of inactivity. Assess whether this is due to capacity or training issues.

Content that was posted previously had quite a few likes but varied in quality.

	Twitter account: Unable to locate from website. 

Link found: No

Followers: N/A
Last updated: N/A
	Consider capacity and whether an account should be created. Assess whether this is due to capacity or training issues. Please refer to the brand guidelines for guidance.

	
	


