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Marketing response to Covid-19 

As an Institute we can’t ignore the issue of Covid-19. Indeed, much logistics work is 

being governed by it. Many of our members will be key workers during the crisis. 

Other members will be isolated. Most will be adapting to new working practices. Our 

branch and international activities are affected by it. Our members’ personal and 

professional lives are impacted by it. 

As a membership organisation we exist for and on behalf of our members. We have a 

duty to support our members through this crisis, whether they are key workers, or 

members experiencing periods of isolation or social distancing. 

How do we talk about Covid-19? 

We do need to acknowledge and discuss the pandemic. But, we should only discuss 

the virus in relation to logistics and transport issues and in terms of how it affects our 

industry and our members. 

Internationally we should avoid engaging with local guidelines and local governmental 

advice, and should also be aware that globally members are being affected in different 

ways at different times as the pandemic develops. 

Locally, branches can and should engage with local guidelines and government 

advice, but only in the context of the impact and effect on our industry. 

As an Institute any conversation we engage in should reflect our values of: 

› Global leadership: We think and act as global leaders of our profession and our 
industry. 
 
› Professionalism: We set high professional standards in the logistics and transport 
arena, and we adhere to them. 
 
› Diversity: We actively seek engagement from all in our industry whatever their skills, 
age, gender or nationality. 
 
› Dynamism: Our vibrant energy and progressive attitude are key in our drive for 
growth. 
 
› Inclusivity: We’re “Stronger Together” as a membership body and as a leader in our 
industry. We act like a global family. 
 
We should apply these principles throughout the Covid-19 pandemic and in all Covid-

19 communications. 

Tone of voice when communicating with our members on Covid-19 

issues 

Our tone of voice is what we say and how we say it. It’s the way we write, how we 
speak and the words and phrases we choose to use.  
What we say is influenced by our principles and aspirations. These should come 
through in our language and the messages we communicate. 
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As above, we should ensure that our Covid-19 communications follow our corporate 
Tone of Voice Guidelines. Our language should be: 
 
› Global and supportive 
 
› Expert and accessible 
 
› Professional and diverse 
 
› Inclusive and human 
 
› Dynamic and progressive 

We should ensure our tone remains authoritative and calm, with an emphasis on 

clarity and concision. 

How we should adapt our marketing activities 

During this time of uncertainty it is more important than ever that we communicate 

effectively with our members, and continue to provide real benefit to our members by: 

› Supporting our members who are key workers. 

› Supporting our members who are isolated or practicing social distancing. 

› Supporting our members who have new or adapted working practices. 

› Supporting our industry sectors and providing leadership and guidance. 

When face to face meetings, seminars, conventions, lectures and other branch 

activities are suspended we need to find other ways to engage with our members and 

offer ongoing value to their association with CILT. 

One of the most important things we as an organisation can do is to help co-ordinate 

our industry’s response to Covid-19. Our good reputation allows us to be authoritative 

communicators, whilst our wide network of members and friends can be used to 

connect professionals at the local and national level, enabling the sharing of ideas and 

new best practice, and providing a space for collaboration. 

Guidelines for international marketing activity 

We are global leaders of our profession and we set the professional standards.  

As such, we should: 

1. Support key workers by: 

› Sharing new best practice and guidance for operating in the new paradigm via 

international news and social media platforms. 

› Sharing industry good news stories to boost morale via international social media 

platforms.  

2. Support all members, and especially isolated members by:  
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› Focusing on sharing logistics and transport knowledge / information / content for 

people to engage with and enjoy during this difficult time:  

- Podcasts (conversations / short lectures) on logistics and transport issues 

of international interest. 

- Articles on logistics and transport issues of international interest for the 

international website / social media platforms. 

› Focusing on providing increased opportunities for members to engage remotely: 

- Look at activating the CILT Forum to provide a space for members to 

connect, network, support each other, share ideas and best practice, and 

to participate in online conversations and discussion on a range of 

industry related matters. We could also consider opening the forum to 

non-members working in our sectors for the duration of the crisis. 

- Promote international social media platforms as well as local platforms 

across our membership. 

Guidelines for local marketing activity 

The guidelines for branches are similar to the international guidelines above but are 

activated on a local level for the specific local audience. 

Branch communications can and should engage with local guidelines and government 

advice but only in the context of our industry and impact on our members.  

Our branches should: 

1. Support key workers by: 

› Sharing new best practice and guidance for operating in the new paradigm via local 

news and social media platforms and direct member communications. 

› Sharing industry good news stories to boost morale via local social media platforms 

and direct member communications. 

› Supporting the local supply chain industry and local businesses. 

› Co-ordinating local response as appropriate.   

2. Support all members, and especially isolated members by:  

› Focusing on sharing logistics and transport knowledge / information / content for 

people to engage with and enjoy during this difficult time:  

- Podcasts (conversations / short lectures) on logistics and transport issues 

of local and international interest. 

- Articles on logistics and transport issues of local and international 

interest. 

› Focusing on providing increased opportunities for members to engage remotely: 

- Promote international social media platforms as well as local platforms to 

all members, and be active and visible on social media. 
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› Improving direct communications to keep members informed, engaged and 

supported throughout this period: letters, emails, newsletters, best practice updates. 

› Investigating online activities for members to engage with: webinars, discussion 

groups, interactive activities, quizzes, surveys, competitions. 

› Investigating remote events for members to participate in: panel discussions, online 

lectures, online social gatherings. 

› Encouraging members to share written articles and podcasts with CILT International 

for the benefit of our global audience. 

› Engaging with and supporting local corporate members and local businesses. 

This is an unprecedented and uncertain time for everyone, but we have a 

responsibility as leaders of our industry and our profession to support our members 

and their businesses. If we cannot offer support in traditional ways, we need to adapt 

and actively look for new ways to support our members, using any and all tools at our 

disposal, particularly online tools. 

Please tell us what your branch is planning and send your ideas and initiatives to 

ceri.williams@ciltinternational.org so we can share them across our branch network.  

This really is the time to demonstrate that We Are CILT and we truly are Stronger 

Together. 

 

 

 

 

 

 

 

 

 

 

 

C 

 

 

 

mailto:ceri.williams@ciltinternational.org


CILT International Office 
Earlstrees Court | Earlstrees Road | Corby | Northants | NN17 4AX | UK 
+44 (0) 1536 740162 | info@ciltinternational.org | ciltinternational.org 

 

Charity Registration Number: 313376 

 

 

 

 

 

 

 

 

 

C 

 

 

 

 

 

 

 

 


