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Section Title

Together we’re shaping the future  
 of logistics and transport.

I can access the latest thinking.
I stay relevant in an evolving industry.

I AM CILT
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Digitalisation and Industry 4.0 campaign

Our Digitalisation and Industry  
4.0 campaign

In these times of change, staying 
relevant has never been more 
important. Through this campaign 
we aim to raise awareness of the 
transformation our industry is facing, 
highlighting future trends and 
helping members understand the 
implications for their current work 
and future career. From industry 
news and interviews with thought 
leaders, to networking and learning 
opportunities, this campaign gives 
our members access to the tools, the 
knowledge and the connections they 
need to adapt and thrive in this time of 
disruption.

Building upon the success of the  
I AM CILT campaign, we will use the 
same open and honest messaging, 
photography, and storytelling to 
create engaging communications 
about the impact of technology on 
our members and the future of our 
industry. Over the coming months 
we will be focusing on these issues 
in our communications and social 
media content, bringing in to focus the 
changes affecting our members and 
transforming the industry we all share.

We as an Institute are proud of our 
heritage, but we are also proud of how 
we have changed. We must continue 
to look forward. We must keep 
innovating and developing for the 
future, ensuring every CILT member is 
prepared for the road ahead.

We hope this work inspires all 
branches to get involved by sharing  
the international messaging or using 
these instructions to create your own 
local content.

Ceri Williams 
Our International Brand Manager can 
help you with access to our Brand 
Hub for support files or with any brand 
queries you may have. 

The Chartered Institute  
of Logistics and Transport 
Earlstrees Court, Earlstrees Road 
Corby, Northants  NN17 4AX

−

E ceri.williams@ciltinternational.org 
W ciltinternational.org

Our world is changing. Digital technologies have advanced more rapidly than any 
innovation in our history, disrupting societies and transforming the way we learn 
and communicate, the way we work, even the way we think. In response to this 
challenge, and in line with Dato’ Radzak Malek’s Presidential Strategy, we are 
launching our Digitalisation and Industry 4.0 Campaign.

mailto:ceri.williams@ciltinternational.org
http://ciltinternational.org
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Digitalisation and Industry 4.0 campaign

Implementation of the Digitalisation  
and Industry 4.0 campaign
When should you use the campaign? 

As the world changes, it is our 
responsibility as an Institute to keep our 
members up to date. The current set of 
trends in logistics and transport, as in 
all industries, promise to fundamentally 
alter how we work. Communicating 
our understanding of this, and our 
preparedness to help members adapt to 
new circumstances, is vital. 

Our new Digitalisation and Industry 
4.0 campaign has been created to 
highlight these issues within the context 
of transport and logistics. It should 
not replace or be used on all of your 
communications. Overuse will make it 
less distinct and reduce its impact.

Examples of appropriate use could 
include but are not limited to:

1. Webinars and online events 
supporting the theme

2. Email newsletters / e-shots

3. Social media campaigns supporting 
the theme

4. Industry 4.0 areas / online  
member zones

5. Event and member recruitment 
opportunities

6. Brochures or promotional collateral

Who can use the campaign?

Branches are welcome to use the 
content we have already created 
verbatim, adapt the campaign to suit 
local requirements, or create new 
versions from scratch. Variations of 
the Digitalisation campaign must use 
the approved structure but with local 
imagery and locally relevant messaging.

About these guidelines

Over the next few pages are examples 
of the International campaign and 
guidelines on how to put together your 
own variations.

Getting hold of artwork files

The following resources are available 
on the Document Management System 
(DMS) for all branches to use:

•  Artwork for website and social media 
banners

• Social media post graphics

• Newsletter headers

• Email signature banners

• Word document headers

• PowerPoint presentations.

Access the DMS here: 
https://www.ciltinternational.org/
downloads-page/

https://www.ciltinternational.org/downloads-page/
https://www.ciltinternational.org/downloads-page/


Tone of voice

Bringing your  
headlines to life

SAMPLE  
HEADLINE COPY
The following ideas illustrate how you 
can create simple headlines when 
communicating how CILT can help 
members and potential members 
prepare for Industry 4.0, highlighting 
the benefits membership of the Institute 
provides.

Please feel free to develop concepts 
locally according to your own sector 
needs and in support of specific, local 
initiatives. It is important to do this in 
the context of how we’re supporting our 
members through the change, rather 
than focusing on the change itself.

The campaign works as both We 
are CILT or I am CILT but must be 
consistent within each variation. 

 

My membership keeps me up to date. 
I’m prepared for a changing world.

My CPD programme reflects my needs. 
I keep pace with a dynamic industry.

I’m in touch with future trends. 
I give my business an edge.

I’m ready for the new normal.  
I’m part of our industry’s future.

I’m enhancing my skills. 
I’m future-proofing my career.

When the world changes, I change. 
I’m prepared for tomorrow.

I can access the latest thinking. 
I stay relevant in an evolving industry.

My learning adapts to a changing 
profession. 
I’m investing in my future.

DIGITAL CAMPAIGN 
STRAPLINE
For this campaign only, we have 
adapted our strapline to emphasise  
the progressive and inclusive nature  
of the CILT brand: 

Together we’re shaping the future  of 
logistics and transport.

This must be used on all of 
your Digitalisation campaign 
communications and should not be 
changed or adapted so we have one 
consistent message.

Please do not use this strapline on 
any communications outside of the 
digital campaign. Instead, please use 
the standard strapline ‘Over 100 years 
devoted to excellence in transport  
and logistics’.

Here are some examples of how you can bring  
the Digitalisation campaign language style to life.
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Photography

Our imagery
Photography is a powerful communication tool and 
that’s why we continue to put our members and 
their stories at the heart of CILT. 

Digitalisation campaign photography

Our photographic style is clean and  
clear and the images we’ve used for 
the Digitalisation campaign show real 
people, our members. Please do not use 
montage or clip-art style imagery.

To focus the attention on our members, 
we’ve used a cut-out style to celebrate 
our rich and diverse family. Some of 
the images include a small hand-held 
device that links the member to their role 
/ sector and helps tell the story about 
technology that they may use.

Photos should be used with great care 
and consideration. By selecting engaging 
images that have something to say, we 
can really connect with our audiences 
and bring our work to life.

Supporting images

Sometimes it may not feel quite right to 
use a people-based image, for example 
when promoting an event. In cases such 
as these, please source high quality 
images and layer them with our digital 
mesh globe graphic to link them back 
into the wider Digitalisation campaign.

What’s available?

We have already curated a range  
of images to reflect the diverse nature  
of our work, our sectors, our members 
and most importantly our audience.  
You’re welcome to use these or  
create your own.

You can download images and all 
the other elements mentioned in 
these guidelines from our Document 
Management System (DMS) here:  
http://ciltinternational.org/
downloads-page/

Creating your own images

Make sure the images are of good 
quality and taken with a professional 
camera. Try to make sure everything  
is in focus and the lighting is natural.  
You may need a design professional  
to help cut the images out and this is 
easiest if the photographs are taken on a 
pale background.

http://ciltinternational.org/downloads-page/
http://ciltinternational.org/downloads-page/
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Photography

Our imagery
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Graphic style

Our graphic devices

Our graphic icon Digital mesh globe

Creative use of our graphic devices helps add interest 
and a dynamic look and feel to our communications.

Graphic icon

Our graphic icon is an expression  
of our brand in its most condensed form. 
The round shape means global, whilst 
the arrows signify movement, direction 
and energy.

Digital mesh globe

We've created our digital mesh globe 
as a metaphor to illustrate our ever 
connected, advancing digital world.  
The mesh globe can be layered into your 
campaign communications to add a 
dynamic look and feel.
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Colours

CILT PURPLE

−

C:85% M:100% Y:0% K:40%

R:43 G:11 B:75

#361163

CILT GOLD

−

C:10% M:30% Y:60% K:25%

R:173 G:135 B:79

#b38e5e

Our colours

CILT PALE GREY

−

C:16% M:13% Y:13% K:0%

R:212 G:210 B:210

#ebebeb

These colours are already part of our CILT colour palette, we’ve just 
pulled them out here so they’re easy to find.
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Our logo
Our logo

A note on logos

We’re working hard to protect our logo, 
to ensure it is easily recognisable, and 
that we are easily recognised by it. 

The logo must not be altered in any way 
and must always be used consistently 
according to the master brand guidelines 
pages 17 - 24.

We never produce secondary or one-off 
logos for events or specific occasions. 
Whatever we do we do as the Chartered 
Institute of Logistics and Transport and 
our logo identifies us.

Spot colour logo 
CILT logo Pantone® 872 and white on 
Pantone® 269 purple

−

Produced using Pantone® spot colours.

CMYK colour logo 
CILT logo four colour

−

Produced for production in four colour.

For use only when printing on a CILT purple background.

For use when printing on a white background.

Spot colour logo 
CILT logo Pantone® 872 + 269 on white

−

Produced using Pantone® spot colours.

Colour logo 
CILT logo four colour CMYK or RGB  
on a white background

−

Produced for production in four colour.
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Our logo

Logo positioning

Due to the shape of our logo, it should 
always be aligned to either the top left or 
bottom left corner of any application.

Minimum size

A minimum size of 40mm wide  
has been established for all printed 
material and 120px for digital use.

Position and size

40mm / 120px

Logo positioned in the top left corner

Logo positioned in the bottom left corner



The Chartered Institute of Logistics and Transport  |  Digitalisation and Industry 4.0 campaign 12

Our avatar

Check your avatarCheck your avatar
Please check you're using the correct 
avatar on social media platforms. This 
isn't just for this campaign but to show 
we’re all part of one global family. We 
should all use the same avatar on social 
media platforms – our graphic icon.

You can download the social media 
avatar and all the other elements 
mentioned in these guidelines from our 
Document Management System (DMS)
here: https://www.ciltinternational.
org/downloads-page/

https://www.ciltinternational.org/downloads-page/
https://www.ciltinternational.org/downloads-page/
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Bringing it all together

Bringing it all together
The following pages show examples of how you can bring all of our brand elements  
together with the Digitalisation campaign styling to create engaging, well-considered  
and high quality communications.

Making it your own

You’re welcome to customise our 
Digitalisation and Industry 4.0 campaign 
styling to suit your local market needs. 
All of the assets can be accessed 
and downloaded from our Document 
Management System (DMS) here: 
https://www.ciltinternational.org/
downloads-page/

https://www.ciltinternational.org/downloads-page/
https://www.ciltinternational.org/downloads-page/
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Bringing it all together

Website header
If you have space on your branch 
website home page, blog or news areas, 
we'd recommend that you add in some of 
the new campaign graphics and images 
to raise awareness of our campaign to 
support our members as our industry 
changes.

Together we’re shaping the future  of 
logistics and transport

I can access the latest thinking.
I stay relevant in an evolving industry.

I AM CILT
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Bringing it all together

Social headers
When creating headers for your social 
media accounts, remember to ensure 
there is sufficient room for any logos or 
page furniture of the provider (i.e. Twitter 
/ Facebook) as they do change their 
criteria from time to time.
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Bringing it all together

Social media post graphics
You may wish to raise awareness of our Digitalisation campaign 
locally by sharing posts on your social media platforms.

Using the Digitalisation campaign photography and 
graphics

In the top left example you can see a graphic layout for a social 
media post. A series of pre-designed layouts are available on  
the Document Management System (DMS). Or, you may wish  
to create your own graphic layouts taking inspiration from  
these guidelines.

Whichever graphic layout you choose, don't forget to add  
some accompanying text to your post telling people about  
the campaign.

Supporting images and your own photography

The bottom left example shows how you can use supporting 
images to create graphics for events and other activities, and tie 
them in to the campaign using the digital mesh graphic.

Supporting content 

Make sure you write some copy to accompany your graphics. 
This could be information about the campaign, dates and times 
of an event or even facts about digitalisation. 

Hash tags

There may be local hash tags you wish to prioritise, but at the 
very least we'd suggest using the following:  
#IamCILT  
#WeAreCILT  
#StrongerTogether  
#DigitalisationTransformationL&T
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Bringing it all together

To enable you to make your own local 
variations of the campaign and promote 
your events easily for social media 
posts, we have created a some layout 
templates in PowerPoint for you to use, 
which are available on the Document 
Management System (DMS). 

Here’s a breakdown of how you can use 
the template to make your own posts.

1.  Choose one of the existing copy 
lines from page 5, or write your own 
variation, and enter it into the text 
box. Ensure your text and spacing 
matches the hierarchy in these 
examples.

2.  Select an image from the DMS, our 
Flickr album at https://flickr.com/
photos/134390998@N06/albums, or 
one of your own member images.

3.  Import your image into the template.

4.  Then import the digital mesh globe 
graphic. Layer in the graphic to your 
design and ‘send it to the back’ or 
‘front’ depending on the use case.

5.  Export the graphic from PowerPoint 
as a JPG or PNG file and then upload 
the image and accompanying text to 
your chosen social platform.

Local social media 
post layout template

“This is a quote about how I’m pleased to learn about digital developments in the 
logistics and transport sector so I can keep ahead in my career"
Fred Bread
Chartered Member CILT Malaysia #IamCILT #WeAreCILT #StrongerTogether  
#DigitalisationTransformationL&T

This is information about an event, it would include the event title, why you should 
attend, the theme, time, location and any other useful information
 #WeAreCILT 
#StrongerTogether  
#DigitalisationTransformationL&T
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Bringing it all together

Content

•  Please ensure you have the correct layout for your  
content details

•  Only ever use one email banner. Think about your key 
message and don’t overwhelm the viewer or make

   the email look like spam
•  Ensure any email banners are not too big and don’t 

dominate the email

Email signatures and letterhead banners
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Bringing it all together

Digital newsletters / e-shots
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Bringing it all together
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PowerPoint
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Bringing it all together

Supporting the campaign locally

Share:

•  Be sure to share the International 
awareness campaign posts on your 
local social media platforms or create 
your own local variations.

•   Share the International recorded film 
content with your members and other 
stakeholders.

•  Ensure calls for research are 
communicated with your members.

•  Send the CILT International Bulletin to 
your members and other stakeholders 
and post it on your website and social 
media platforms.

Compliance:

•  Use the pre-designed campaign 
banners on your website or create 
your own local variations.

•  Use the pre-designed campaign 
banners on your social channels or 
create your own local variations.

•  When creating PowerPoint 
presentations for related subjects, use 
our pre-designed templates.

•  Use the pre-designed email banners 
to raise awareness of the campaign in 
all your email communications.

Create:

•  Produce your own newsletter or 
bulletin on the campaign theme, using 
the international newsletter banners or 
using your local variations.

•  Create your own recorded film or 
audio content using the campaign 
theme and messages.

•  Host other local events and activities 
in support of the theme.

What's next?

We actively encourage branches to find 
other ways of supporting members as 
our industry changes.

Got some great ideas? 

Please do send us your best ideas so 
we can share them with the branch 
network.

There are many ways you can support this campaign at the local level. But here 
are three simple approaches. 



If you have any queries regarding 
these guidelines or would like to 
request support files please contact 
us using the details below.
−
Ceri Williams

International Brand Manager

The Chartered Institute  
of Logistics and Transport

Earlstrees Court, Earlstrees Road, 
Corby, Northants  NN17 4AX  
United Kingdom

−

E ceri.williams@ciltinternational.org 
W ciltinternational.org

Contact

mailto:ceri.williams@ciltinternational.org
http://ciltinternational.org

